ANNEX No 3. 
to the Code of Conduct of Pharmaceutical Industry in Slovakia 
1.  With reference to Article 8.1.6 
The original wording of Article 8.1.6 shall be amended and it shall read as follows: 
"The compensation of a solving team member for cooperation on NCT has to be in accordance with the work performed, it has to be a usual price, and it may not exceed the amount equalling to 1/10 of the minimum monthly wages( per hour":
EXPLANATORY NOTES: 
* In 2006, the minimum monthly wage amounts to SKK 7,600, where this amount will be appropriately valorised in subsequent years. 
2.  With reference to Article 8.2.3 
The original wording of Article 8.2.3 shall be amended and it shall read as follows: 
"The compensation of a solving team member for cooperation on other studies has to be in accordance with the work performed, it has to be a usual price, and it may not exceed the amount equalling to 1/10 of the minimum monthly wages( per hour". 
EXPLANATORY NOTES: 
* In 2006, the minimum monthly wage amounts to SKK 7,600, where this amount will be appropriately valorised in subsequent years. 
3.  With reference to Article 9.4 - Gifts and Inducements 
The original wording of Article 9.4 shall amended and it shall read as follows: 
“When drugs are promoted to healthcare professionals, no gift, pecuniary advantage or benefit in kind may be supplied, offered or promised to such healthcare professionals, unless such gift, advantage or benefit are of little value and irrelevant for the performance of medical or pharmaceutical practice. 
The maximum amount representing little value that is allowed to be provided to one person annually shall be deemed the amount equalling to one third of minimum monthly wages”. 
EXPLANATORY NOTES: 
Social gifts that do not originate from promotion of drugs, e.g. in form of sweets or flours, shall not be considered gifts under Article 9.4. 
4.  With reference to Article 11 – Marketing of Pharmaceutical Products on Internet 
The original wording of Article 11 shall be amended and it shall read as follows: 
11.   REGULATIONS APPLICABLE TO WEB SITES FOR 
        HEALTHCARE PROFESSIONALS, PATIENTS AND GENERAL PUBLIC 
General rules: 
· Any internet communication concerning the presentation of Members and their products on the internet has to comply with the provisions of the Code of Conduct. 
· In relation to marketing and promotion activities, internet is considered information and promotion medium for both general public and healthcare professionals. 
11.1   Transparency of Origin, Content and Purpose of Websites  
Each website has to clearly identify the following:  

(a)  Identity, postal and electronic addresses of the website sponsor; 
(b) Information source for any information used on the website, the date on which it was published, and the identity together with recommendations (including the date of receipt) of any person providing information used on the website; 
(c)  Selection procedure for the information contained on the website; 
(d)  Target group of the website (e.g. healthcare professionals, patients, general public or ………
       any combination thereof); 
(e)  Purpose and objective of the website; 
11.2  Contents of the Website 
(a) Any information made available on the website needs to be updated on regular basis and the date of the last site and/or article update have to be shown clearly; 
(b)  Examples of information that can be made available on an individual or common website include:   (i) general corporate information; (ii) information related to health education; (iii) information meant for healthcare professionals, including any promotional information, and (iv) non-promotional information for patients and general public on the drugs promoted; 
(i) General corporate information.   Websites can also contain information, including financial data, research and development schedules, information for potential employees, etc., that may be of interest for investors, mass media and the public. 

(ii) Information about medical education.  Websites can also comprise non-promotional information on medical education related to characteristics of diseases, preventive methods, screening and treatment, and any other information aimed to promote public health;  Websites with medical education information shall always recommend individuals to consult a professional for further information;    

(iii) Information for healthcare professionals.  Any promotional information for healthcare professionals has to comply with applicable legislation and any other regulations governing the subject matter and form of advertisement and promotion of medicinal products.  Such information has to be clearly marked as "information for healthcare professionals”, where such information does not need to be encoded or limited in any other way.   

(iv)    Non-promotional information for patients and general public.  Under the terms and conditions established by applicable legislation, websites can comprise an up-to-date list of products produced and/or distributed by Members.  For each product, a full and up-to-date summary of product characteristics (SPC) and attached package insert (PI) need to be provided.  

11.3  E-mail Queries 
The website can support e-mail communication of healthcare professionals, patients and/or general public in order to allow obtaining further information on Member products or other matters (such as feed-back concerning the website).  Members can respond to queries in the same way (via e-mail) as if they would respond to questions received on the telephone, via postal mail or differently.  In communication with patients and general public, it is essential to avoid personal medical issues.  If such information is provided, it has to be treated confidentially.  If necessary, answers should include a recommendation to consult a professional on any further issues.   

11.4   Links from Other Websites 
Links to a Member sponsored website can be established on websites sponsored by other persons.  However, on websites aimed for general public, Members should not establish links to websites sponsored by Members, which are aimed for healthcare professionals.  In the same manner, links to other websites can be established, including the sites sponsored by a Member or by any other person.  Usually, links should refer to the home page of the website or make sure by any other means that the reader is aware of the identity of the website.     

11. 5   Websites Referred to on the Package 
Under the applicable legislation, website addresses (URLs) of Member sponsored sites that comply with these regulations can be referred to on the packages of medicinal products.   

11.6   Scientific Reviews 
Members should make sure that any scientific and medical information for their websites are reviewed in accordance with applicable regulations.  
11. 7  Privacy 
Websites have to comply with applicable legislation and regulations governing personal data confidentiality, safety and protection.   

5.  With reference to Annex 1 – Glossary 
Annex 1 shall be supplemented by the definition of the minimum wage term as follows: 
"Minimum monthly wage” is the currently applicable amount of minimum monthly wage stipulated by Act No. 90/1996 Coll. on minimum wages as amended, or the amount established by any other generally binding legal regulation by which the Act may be replaced in future. 
The present Annex No 3. to the Code of Conduct of Pharmaceutical Industry in Slovakia shall become valid and effective on 6 June 2007 and 1 July 2007 respectively. 
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