Annex No. 2

to the Code of Conduct of Pharmaceutical Industry in Slovakia
1.  to the point 9.4 – Gifts and motivation
Omit the original point 9.4 and replace it by new wording of the point 9.4, which is:
„When drugs are promoted to persons authorized to prescribe drugs, these persons are forbidden to supply, offer or promises gifts, financial and material advantages or benefits, if they are not of a low value and they are not relevant to the execution of medical and pharmaceutical practice.

1/3 of minimum wage shall be considered as the maximum amount of a low value, which may be provided to one person per year. Limits in this provision don’t concern medical literature *“.

EXPLANATORY NOTE
* Social presents, e.g. in the form of sweets, flowers are not considered to be gifts in terms of the point 9.4.
2.  to the point 8.1.6

Omit the original point 8.1.6 and replace it by new wording of the point 8.1.6, which is:
„Reward to the solver of cooperation at NKS must be in line with carried out work and it must be a usual price not exceeding the sum equal to 1/10 of official minimum month wage per hour *.

It was 7.600,- SKK in 2006, the sum will be adjusted in following years.

3.  to the point 11 - Marketing of pharmaceutical products on the internet
Omit the original point 11. and replace it by new wording of the point 11., which is:

11.  Directives for internet web pages, intended for the medical staff, patients and the public
Directives for web pages are intended for the medical staff, patients and the public as an amendment to the Ethical code of pharmaceutical industry in Slovakia also in terms of the regulation of European federation of pharmaceutical industry (Associations Code of Practice on the Promotion of Medicines /EFPIA/). Members of associations and individual companies may adjust and equally introduce new measures, within the scope of meeting their applicable requirements and needs of the directive, which would extend the provisions contained in these directives. 

11.1   Transparency of web pages origin, content and purpose 

Each webpage shall expressly identify: 

(a)  the identity, post and electronic address of the one who enters the address of the webpage;

(b) source of all information used at the webpage, date of release and identicalness along with recommendations (including date, when they have been received) of all providers of information used at the webpage; 

(c)  the way of webpage content selection;

(d)  the target group at the webpage (e.g. medical staff, patients, the public or their combination); and
(e)  the purpose and the aim of the webpage.

11.2 Content of web pages
(a) Information contained at this webpage will be updated regularly and the date of the last update of the page and/or the article will be displayed clearly.
(b)  Instances of information which may be at an individual or common web page, are:  (i) general information about the company; (ii) information about health education; (iii) information intended for the medical staff (as specified in the code), including any promotion; and iv) non-promotional information for patients and the public about drugs promoted by the company.

(i) General information about the company.  Web pages may contain information which could be interesting for investors, media and the public, including financial data, research and development programs, information for possible employees etc. 

(ii) Information about health education. Web pages may contain non-promotional information about health education concerning disease characteristics, methods of prevention, screening and treatment, perhaps also further information to support public health. Information may refer to drugs, providing that the discussion is balanced and adequate. Likewise, it is possible to provide important information about alternative treatment, surgical or other treatment, nutrition, regime measures and interventions, which do not require drugs. Web pages containing information about health education must recommend individuals to consult further information with specialists.   

(iii) Information for the medical staff.  Any information for the medical staff, which is a part of promotion (as defined in the Code) must comply with valid legislation and any other regulations adjusting content and form of advertisement and promotion of remedies. This information must be marked clearly as “information for the medical staff”, although it doesn’t have to be encoded, or otherwise inaccessible.  
(iv) Non-promotional information for patients and the public. With regard to valid legislation, web pages of companies may contain current list of distributed preparations. Each preparation must include a complete and current summary of characteristic features of the product (SPC) and written information for the user (PIL). 
11.3  Questions by means of e-mail  

Webpage may enable communication by means of electronic mail for the medical staff, patients or the public, for the purpose of acquiring further information of company products or other matters (e.g. feedback with regard to the webpage). The company may answer these questions in the same way, i.e. by means of e-mail, as phone questions, questions coming from mail or from other media would have been answered. It is essential to avoid personal medical questions in communication with patients. In the event of disclosure of such information, these must be kept in secret. It should be recommended to consult a specialist for further information.  

11.4   Links from other web pages
Links at the webpage sponsored by a company may be established from the webpage sponsored by other people, but they should not come from pages for the public, shall these be intended for the medical staff. The links may be established on individual web pages in the same way, including pages sponsored by a company or other people. The links should be introduced commonly at the home page or it should be arranged so that the reader is aware of the webpage identity.    

11. 5   Web pages introduced at the pack
With regard to valid local legislation, web addresses (URL) or web pages sponsored by a company, which meet these directives, may be introduced at the packs of medicinal products.  

11.6   Professional information
Companies should make sure that all professional and medical information intended for their web pages are revised so that they meet all valid regulations. 
11.7  Privacy
Webpage must be adjusted to the legislation and valid regulations relating to the privacy, safety and personal data protection. 

Amendment Nr. 2 to the Code of Conduct of Pharmaceutical Industry in Slovakia comes into effect on 10th January 2007 and it comes into force on the 1st April 2007. 
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